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Honorable James Maroney and Roland Lemar, Co‐ Chair
General Law Commi ee
Legisla ve Office Building, Room 3500
Har ord, CT 06106

March 12 , 2025

Co‐Chairs and Members of the Commi ee,

Thank you for this opportunity to submit our feedback regarding House Bill 7182 and our support for 
ongoing efforts to con nue Connec cut’s na onal leadership for consumer protec ons related to the 
purchase of  ckets to live events.  We support the effort to bring greater transparency on  cket prices 
that HB 7182 aims for, and believe it will be a win for Connec cut consumers, with some clarifying edits 
to the proposed language  and a new subsec on dealing with forced arbitra on , outlined below.

My name is Don Vaccaro, and I am here on behalf of TicketNetwork – a leading  cket resale marketplace
based in Connec cut. We support safe marketplace transac ons for consumers looking to a end live 
events across the gl obe. In this role, we regularly connect buyers and sellers of  ckets to spor ng 
events, concerts, theatre shows and other events both held in Connec cut and sought by Connec cut 
residents for events beyond the Nutmeg state.

All‐In Price Transparency  is a Win for Consumers

TicketNetwork fully supports price transparency for the  cket‐buying consumer. Being able to view the 
actual price to be paid without mul ple clicks or entry of personal informa on is a commonsense 
improvement to make. Furthermore, a ban on price surging occurring during the transac on process 
adds a key new protec on against this bait‐and‐switch tac c facing consumers during the needlessly
high‐stress  cket sales process for high profile events.

Banning Exclusive Contracts Publicly Funded Venues and Ticket Sellers  Promotes Compe  on

In one example, this bill contains language (line 38‐41) that bans exclusive contracts between venues 
and  cket resellers. This should be modified to ban such contracts between venues that have receive 
public funding and any  cket seller, per the defini ons included in the bill . Such exclusive contracts 
between venues and primary  cket vendors have been specifically pointed to as a  key driver of the 
monopolis c control over live events in the DOJ an trust lawsuit against Live Na on Entertainment.

Prompt Ticket Refunds Should be Required from Both Primary Sellers and Resellers

Similarly, in the sec on manda ng prompt refunds (lines 66‐76) only requires such refunds from  cket 
resellers and should be expanded to  cket sellers as well. Otherwise, this law would have the poten al 
unintended consequence of forcing someone who has purchased  ckets and resold them in good faith 
to an event that is later cancelled forced to refund the purchase price promptly, while the original  cket 
seller takes weeks or months longer to issue thei r refund of the original purchase price.
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Price Caps Fuel Black Market Fraud

The subsec on contained between lines 80‐86 should be removed en rely. While well inten oned, price
caps for  cket resale have been shown to drive consumers away from legi mate  cket resale 
marketplaces with consumer protec ons in favor of unregulated sales on social media pla orms or 
other direct channels.

Consumer choice and  cket resale marketplaces outside of the direct control of venue or promoter 
interests allow for healthy compe  on that regularly brings prices on resale marketplaces to below the 
“face value” price of the original sale. 

Adding Rules Requiring Prompt Delivery

One important improvement that should be added to this bill is a requirement that  ckets be delivered 
promptly to the consumer upon purchase. Too o en, venues and concert promoters delay delivery on 
 ckets un l the last possible minute – leading to headaches for consumers who struggle with accessing 
their  ckets or reaching customer service for assistance on a needlessly shortened  meline. 

We recommend language to compel  mely delivery of  ckets to the consumer :

A primary  cket pla orm that sells a  cket to an entertainment event shall deliver that  cket to 
the purchaser within seventy‐two hours of purchase.  Tickets purchased within seventy‐two 
hours before the start of the entertainment event shall be delivered to the purchaser by the 
primary  cket pla orm within a reasonable  me prior to the start of that event.

This protects consumers from having lost  ckets  to an event several months beyond the purchase or 
not ge ng caught in a last minute frenzy to obtain their  cket.

Adding Protec on Against Compelled (and allegedly biased) Arbitra on

We are also recommending amending this proposal to provide a more streamlined and less costly 
method for consumer disputes related to entertainment  ckets to be se led in Connec cut. Currently, 
mega companies like Ticketmaster add terms and condi ons to purchasing  ckets, including a 
mandatory arbitra on clause that requires customers to resolve disputes through private arbitra on 
rather than in court. Those terms essen ally force Connec cut customers to 
se le disputes throughnon‐Connec cut courts. For the cost of a $200  cket, the Connec cut consumer 
is forced to sign away their rights to a fair dispute process. It can o en cost more to par cipate in this 
process than the cost of the  ckets.

We recommend language that would:

1.  Prohibit a seller from requiring a Connec cut consumer, as a condi on of entering into a contract, 
to agree to a provision that would require the consumer to arbitrate outside of Connec cut a claim 
arising in Connec cut.

2.  Allow consumers an alterna ve to arbitra on by giving consumers the op on to have a dispute 
adjudicated pursuant to the Connec cut Small Claims Act.
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No longer would a Connec cut consumer who purchased a  cket for a Connec cut event have to 
struggle to se le a $5,000 or less dispute with a mul  billion dollar corpora on by enduring an 
expensive legal process in an out of state court. 

This past August, California passed such a measure, SB 940, with overwhelming bipar san support, 31‐6 
in the senate and 56‐16 in the assembly.

Con nuing Connec cut’s Leadership in Ticke ng Reform

Connec cut is already a na onwide leader in the consumer  cket buying experience. The proposed new 
language, including our suggested modifica ons, will con nue to ensure our status as such.

We look forward to our con nued work with members of this commi ee and all other lawmakers to 
ensure a transparent, equitable and compe  ve  cke ng landscape .

Sincerely,

Don Vaccaro
CEO
TicketNetwork


