Good afternoon Chairpersons Dargan and Hartley, Ranking Members Giegler and Guglielmo, and other
members of the Public Safety and Security Commitiee. My name is Frank Farricker, and | am the
Chairperson of the CT Lottery Corporation’s Board of Directors. | appreciate the opportunity to speak to
you today regarding House No. 5387: AAC Keno.

For over four decades, the CT Lottery has done what it was designed to do — provide continuing and
increased revenue to the people of this state through the sale of lottery tickets, while operating with the
highest standards of integrity and for the public good. We have contributed over S 8 hillion to the
General Fund and the good causes this state supports to help its citizens grow and prosper. We have
remained steadfast to our statutory charge and have had record returns in each of the past five fiscal
years. InFY 13 alone, the Lottery contributed over $312 million to the General Fund.

The CT Lottery’s annual revenue exceeds $ 1 billion, and that revenue is generated in partnership with
over 2800 local businesses, large and small, across the state. Through their hard work, our retailers
earned almost 563 million in commissions last year, and the Lottery is often instrumental to their
success. Keno would be another source of income for them.

The Lottery is successful because it offers games that also meet the demands of our players and respond
to market forces, all while simultaneously holding responsible gambling practices and operational
integrity paramount. Please see attachments A and B for information on responsible gambling and
youth lack of interest in Keno.

Keno is a lottery game that is currently played in approximately 15 other states, including all of our
border states, and at one of CT’s casinos. Keno falls into the category of lottery draw style games and is
a game of chance rather than skill. Keno would not be played on a slot machine. Lottery retailers report
that their customers travel to our border states to purchase this game.

In the last legislative session, HB 6704 passed, which authorizes the Lottery to offer Keno pursuant to
signed agreements between OPM and the Mashantucket Pequot and Mohegan Tribes. HB 6706 also
passed and requires the Lottery to raise by 5400,000 its contributions to DHMAS’s Chronic Gambler's
Rehabilitation Fund, for a total contribution of $2.3 million each year. '

Since these bills were signed into law, the Lottery prepared, as it does for.any new game launch, to
bring the game into the marketplace. This preparation included project planning, game design, rule
development, responsible gambling measures, and working with the retailer community and the BCP.
However, the Lottery has not received the tribal agreements, a statutory prerequisite to selling the
game, and Keno is not yet in the marketplace.

As with all new games, the Corporation has assessed the impact of selling Keno. The sale of Keno will
substantially increase Lottery revenue, especially over time. Offering Keno will not only increase the
Lottery’s returns to the state over time, but it will also keep our retailers on par with our border states
of Massachusetts, Rhode Island and New York in an increasingly competitive and evolving Northeastern
gaming market.

Thank you for your time, and | would be happy to answer any questions you have.






ATTACHMENT A






North American Association of State and Provincial Lotteries

Don Feeney, Minnesota ~ Research & Planning Director

Gary Gonder, Missouwr] — COO and Director of Marketing, Sales and Communications

Jeff Hatch-Miller, Arizona — Executive Director

Holly Koofer-Thompsan, Missouri — Public Refations and Responsibie Gaming Coordinator
Stephen Martino, Maryland - Director

Chip Polston, Kentucky — Vice President of Communications, Government and Public Refations
Rolto Redburn, Oklahoma — Executive Director

Torn Romero, New Mexico — CEC

Paul Smith, BCLG (Canada) - Director, Corporate Social Responsibiffty

Abel Tapia, Colorado — Director

Chelsea Turner, Connecticut — Director of Government Affairs

Jennifer Wetherell, Maryland - Responsible Gambling Program Coordinator

Kim Wilson, Atlantic tottery Gorporation (Canads) - St Manager Corporate Planning & Soclal Responsibifity



CONTENTS %

1 INTRODUCTION 4
2 AGENCY 5
2.1 Mission Staternent 5
2.2 Staff 6
2.3 Statutory Mandates 7
3 ADVERTISING/PROMQOTICN 8
3.1 Advertising Policies 8
3.2 Helpline Number 9
3.3 Helpline Number/Lottery Ticket Stock 10
3.4 Website Promotion 11
3.5 Lettery Agency Website 12
3.6 Electronic Point of Sale System/LIMAVDU 13
4 McGI/NCPG HOLIDAY CAMPAIGN 14
4.1 Awarenass of Campaign 14
4.2 Purchasing of Tickets for Minors 16
5 TRAINING 17
5.1 Laottery Staif 17
5.2 Retailers and Salss Clerks 18
68 FUNDING 19
6.1 Lottery-Provided Funding 19
7 RESOURCES/FUTURE LFARNING 21
8 SAMPLE: 2013 Responsible Gambling Survey 24

HABPL 7872 Rosponsille Gambling Survey 2




CONTENTS %8

LIST OF FIGURE:

Figure 1: Do you have a formal mission statement or strategic plan that incorporates responsible/problem gambling concepts?. ... &
Figure 2: Do you have staff designated to provide responsible/problem gambling support and/or programming? .. ... e e e B
Figure 3: Dogs your state oF province have statL_itory mardates regarding responglble gambling?. . ... 7
Figure 4: 1§ yes, are these issues handled in-house or contracted tc an outside crganization?, ... ve e 7
Figure 5: Does your state or province havs an advertising policy that promotes respansible QAMINGT oo vvev e e e 8
Figure 6: Does your state or province utilize a responsible/problemn gambling helpling number? ..o coveve e 9
Figure 7 Ifyes, whatis the nUMDBI? . ... u oo 9
Figure 8: Do you promote a helpline number on the back of your loftery ticket 810CKT ..o e 10

Figure 9: Does your lottery agency advertise or promote a responsible/problem gambling website on POS and/or ticket stock?. .. 11

Figure 10: Do you include Information about respensible/probler gambling on the lottery agency website? . .. ... n i2
Figure 111 lg it lagal in your state or province for adults to purchase lottery tickets for MIACTS? « v v s v eeem e n s e e 16
Figure 12: Co you provide any responsible gambling training for lottery staff T 11 1= X AT 17
Figure 13: Do you provide any responsible gambling training for retallers and sales Slerks? .ol e e e e e 18
Figure 14: Does the lottery provide funding for problem gambling SEMVIGEST . .« v et 19

LEST OF TABLES

Table 13 Fyes, what 5118 URL? L. ..ottt o s 11
Table 2 Electronic Point of Sale Systam/LIMAVDU . .o or i 13
TFable 3: Awareness of Campalgn. .. .. .. .. O R R 14
Table 41 Y88, NOW MUCNT o1\t e e e b e e e e s 20

HARPL 2013 Besponsible Sambling Suneey 3



1INTRODUSTION £

In Jdanuary 2013, the NASPL Responsibls Gambling Committes surveyed NASPL membership about lssuss related to
responsible gambling programming. Survey responses were received from 43 out of 52 member organizations, which is
an 83 percent refurn rate. This is 5 report of the survey's findings.

The survey was emailed to all NASPL member states/lotteries, and participation was voluntary, The NASBEL Responsibla
Gambling Survey was designed o assess a variety of topics that inciuded mission statements, staffing, advertising/
promation, training, funding and other activities on this important issye,

Your questions, thoughts and comments are invited. For more information aboyt the NASPL Responsible Gambling
Survey, contact:

Jennifer Weihereli, Responsible Gambling Program Coordinator
Maryland Lottery and Gaming Control Agency

Email: Jennﬁfer,Wethere&ﬁ@mau‘yﬁand.gou

Phone: 410-230-8798

ASPL 2043 Responeiiie Cambling Survay ‘ 4




2 AGENCY i

2 Al
2.1 MISSION STATEMENT

The majority of states/lotieriss (79 percent) have & sormal mission statement or strategic plan that incorporates responsible
gambling concepts. This staterent also is contained in lottery acts, gaming procedures and advertising siendards.

Figure 1: Do you have & formal rrission statement or strategic plan
that incorporates responsible/problem gambling concepts?

Figure 1
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2.2 STAFF

More than half (50 percent) of survey respondents have staff designated to provide
responsibis/problem gambling support and/or programming, Additional information

- providad by some respondents points to marketing, communications and public relations
staff, while cthers indicate contracting these roles to vendors and helpline cperations,

Figure 2: Do you have staff designated to provide
responsible/problem gambling support and/or programming?

Figure 2
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2 AEENCY FR

9.3 STATUTORY MANDATES

More than half (58 percent) of survey respondents have statutory mandaies regarding responsible gambling. Additional
information provided by respondents points 1o specific statutory requirements for funding and advertising about the issue.

Figure 3: Does your state or province have statutory mandates regarding responsibie gambiing?

25 Figure 3

25
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Nurmnber of Lotteries
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25/43 = 6B%

Of the states/lotteries whare thére are statutory reguirements, there is a fairly even distribution of tasks being done in-
house vs. being contracted out. In many states/lotteries, ihe requirement of funding is given fo departments of healih,
problem gambling coungcils, or other agencies/associaﬂons ihat focus on prevention and traatment of problem gambiling.

Figure 4: If yos, aré +hose fssues handled in-holise OF contracted to an outside organization?

Figure 4 18

Number of Lotteries

Both NIA No Answer

in-House Contracted

REEEL 2072 Responsibie Gambiing Servey



3 ADVERTISING/PROMOTION

3.1 ADVERTISING POLICIES

The majority of states/iotteries (72 Percent) have an advertising policy that promoteg responsible gambling. Additicnally,
several states/iotterios that donot have a formal advertising pclicy state that they have voluntarily adopted standards
and inciude information wherever practical.

Figure 5: Dogs Jour state or provinee haye an advertising policy that promotas responsible gamfhg?

Figure 5
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31/43 =729,

Moarketing Philosophies and Guidelines

The Lowery is commaitted Io responsible adverdsing,

The: Lottery allocates ongoing and sustained finanefal Support for respensible Baming
DProgams initiated by the Lottery, the CT Parf:uership for Respopsible Gembling, the
Connecticut Counci an Problem Gambling, the Conneeticut Commitree for Gamhlng
Awsreness and the OT ‘Women’s Problem Gambiing Project.

Asthe Lottery's commitment to responsible play has evolved, 5o 100, have its advertising
ractices. The change can be fraced back to Jamary 1999, when the Lottery ¢
ofthe famifar “raoney tree™ pnd adopted the loga used today,

Loty

AL Lottery Promaotes RcsRmu_sﬁJEe Gaming, Long-Standing 34/7
Gambling Hotline During ’a%ynaﬁfmbmﬁ Gambling Awnrenns
onEh

Far Immediste Releaga Contact; Chanele Newton 312-368-5814

Chicage, IL—Febray 28, 2013 —In hapar oif Maonal Problem Gambling Awaraness Morvth {March}, the Hlinats Lottery
is feaming Up With the fational Council on, Problemn Gambiing {NCPG) tn Rise awareness about excessive gambling and
where peoples can 9o for help. Tlinoie Lotery Superintendant Michael Jones wilf mark the obsarvance of Probiem
Gatnbling Awarengss Week by joining feftpw Industry experts in a pane! discussion gn March 5 ap Haymarkat Center, 532
W. Washingtan Street, fn Chicaga,

According ta the MCPE, mane than six million Americang disclose 3 gambling problem each year. The Minojs Lottery is
invoived £ Of-going eforts te promote 123pAnsible paming, ecucata Its retailers an the $gns of ganishing addiction, and
Promtote @ toll-Free hatling tirat heople can accass 24 NoUrs a day for help,

Tawards that eng, the Iiinoje Lutter}/ Is cxating a seres of public senvee messages simed at: elimlnating exeessive
Lotzery L. Freventing Lnderage play; Gifting ‘responsibly; FeCognizing the signs of problens gambiing; zad knewing
whers ptoblem gamblers 2 kL for frafp,

“The Iiols Lottery s commltted ko ralsing  awareness ahout’ respons bk 9aming year-round,” said Latte;

Superintendant, Michizel Jones, “We SMCOUrAgE adults g 2re sa faclined to play the Lottery becayse'jt & tm, andri{
rovides suEstmtiiL fundrpg for a host of gopd Calsss, But we wank Bveryone to play resnansibly, and strongly
c-rvwnr\l—M'-:} A3 y i L saade oyrnforety, R RN D e vt b Yo SEEAY T T b L L

BABPL 2008 Respansifle Bambing Sturvey 8



5 ADVERTISING/PROMOTION S

2.9 MELPLINE NUMBER

Al but one survey respondent utilizes a reeponsibie/problem gambling he'pline
number. However, there i no standard helpiine number used. Thirty-three (33}
difterent helpling numbers were reported, and in some states/iotteries, more
than one (1} numbsr is used.

Figure 6: Does your state or province utilize a responsfbfe/probfem gambling helpline number?

Figure 6

Number of Lotteries

YES NG
42143 = 88%

Figure 7: If yes, what is the number?

Figure 7
7

Number of Lotteries

: T N

§88-BETSCOFF 500-522-4700 800-GAMBLER 211 None Used

Mote: Cnly angwers with more than che response are represented here.
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3.3 HELPLINE NUMBER/ LOTTERY TICKET STOCK
The majority of states/|ctieries (81 Percent) promote a helniine number on tha back of the oltery ticket stock
Figure 8: Dp you promoto a helolina number on the back of your lottery ticket stocks

a5 35 Figure g

Number of Lotterieg

35/43 = 819

o @W T wiiieR afesubiest w Offickr Loltery- Rules; cobiory
; 4L Regulations and State Law, Gams Rules & Regulations
C A Sentme R code availabie from MO Loftery: Liability for void ficket is limifteg

With your Smariphans o to replacemant of ficket or refund of retaif sales price. The

90 1 MOLottery.com for - - - .
more game ioformaiian Missouri Lotiery is not Riable for lost 0z 5

o I A7 Tl
Gambling prublem% mER‘.WI

05, D C Rt
%(9 May Saheve Reanion
Recpelable Executive Director

MOLotterv.com

[ MISSOURI LOTTERY PROCEEDS ARE
¢ EiileG14=MEGA MILLION GONTRIBUTED SOLEY T0 Eﬂucmm

R e S W G i
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AT FEFID Tm e (INY ]
HAEPL 093 ﬂESﬂﬂﬂﬁiﬁli_]E Gambling shivey
10



3 AD\FEEWSHNGIPRDE\E@TE@N "‘_.

3 4 WEBSITE PROMOTION

et do
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Figure 8: Does your Iottery agency acivertise or promote a responsible/probiem gambiing websfie on POS and/or ficket stock?

”4 Figure @
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20/43 = 47%

Table 1: If yes, what is the LURL?

Arizona \ w.problemgambling.az.gov

W
Ailantic Canada WWW.corp.alc.ca/p1ayresponsibly.aspx

British Columbia wWww.gamassense.ca

Kansas wiwvw, kagamblinghelp.com

WWW.mainelottery.com/players_info/p!ay_responsibly.html

www.mdgamblinghelp.org
wiww. MOLotiery.com; www.BREBETSOFRorg

Maryland

Missouti

Montana www.montanalottery.com/playresponslbly

New Hampshire WWW.nhiottery.com/p\ayresponsibly.aspx

www.nmiottery.oom/play—it—safe.aspx

www.ohio!ottery.com/resources/ play-responsibly.aspx

Oklahoma www.lottery.ok.gov/play_respons1b\y.asp

Oregon www, 187 7mylimit.org

Rhode island

www.rilot.com/problem.asp

South Carolina Www.playresponsiblysc.com

www.vlottery.com/ivepg

ww.everareencpd.org, wiw.dshs . wa.gov

Westinglon .|
M ww.wi-problemgamblers.org

#ASPL 7512 Reeponsiie ambiing Siye

il O

11



3 ADVERTISING/PROMOTION

3.5 LOTTERY AGENCY WEBSITE

Nearly all otterios (08 Rercent) have information about fesponsible/probfem gambling readily available on the agency website,

Fgure 10: Do You include information about responsible/problem Gambling on ths Iottery agency website?

Figure 10
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2 ADVERTISINE/PROMOTION i

3 6 ELECTRONIC POINT-OF-SALE SYSTEM/LIM/VDU
ale system, Lotiery in Motion or V1

84 percent) who have an elecironic point of 8
ne number and/or a responsible gambling message.

U system,

Of the survey responcents {
more than half promote a helpl

Tabie 2: Electronic Point of Sale System/LIM/ VDU

Does your state/province have a L oltery in Motion (LA, elactronic paint of sale

system, Of fimited capability scrolling ViU?

3E/A3 = B4%

MAZPL 2 Respovsibie Larbimg Survey
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4 MCGILL/NCPE HOLIDAY CAMBAIGY #H

4 MCGILL/NG LIDAY CAMPAIGN

Fach year, the international Cenire for Youth Gambling Problems and High Risk Behaviors at Mcai) University along with
the Nationai Gouncil on Problem Gambling faunch & holiday campaign. The campaign encourages Parents and jovad
©nes not to give lottery products ag holiday gifis to minors,

4.1 AWARENESS OF CAMPAIGH

The survey found that nearly all lotteries received information fegarding the holiday campaign along with a fequest 1o join
in support. Of tha survey respondents who received information 91 Percent), more than hal opted to join in the campaign.

Tabia 3: A Wareness of Campaign

lottery tickets ag gifts for children?
If yes, did You participate?

39/43 = 919

#HASPL 263 Hesponsinte Gamliling Survey 14



4 MCEILL/NCPG HOLIDAY CARMPAINGHN ‘r"_‘z-‘

When asked what factors led o a lottery’s decision not io participate, the following answers were received:

e Our messaging focuses on the minimum age to purchase tickets; however, cur state law expressly allows the
gifting of tickets to minors, While wo do not promote this behavior in our messaging, we felt it was confusing
to the public to proactively discourage what our state legislature has deemed legally acceptable.

e Our lottery has its own holiday awareness program.

¢ We did participate, but not with the message provided by McGill, as it is an overly harsh message that has
not been received well In our state in the past.

@ Although we did not have an issue with participating in this campaign and were in complete support of the
message, it was quite difficult to determine how to incorporate this message into our existing holiday lottery
ticket “gift-giving” ad campaign as it seemed a bit contradictory to our concept of using tickets as stocking
stuffers and as gifts for others who were hard to buy for during the holidays.

e We do cur own campaign during the holidays to disccurage ticket purchases for minors.

We did not participate specifically with their program but did include responsible gaming and underags
gift-giving messagas throughout the saason.

e We recelved the information toc late as our holiday advertising campaign was already through the creative/
. produciion process.

e Administration dscislon not to participate.
® Not a perceived issue in our market.

* We adapted the information provided in the McGill University/NCPG holiday campaign to reflect current siate
policy, which permits the lawful receipt of lottery tickets by an individual under the age of 18 from a purchaser
over the age of 18. We encouraged loftery players to “Please Give Responsibly”.

HAEFL 2013 Responsibla Bamhiing Survey 15



4 [MCBILL/NCPG HOLIDAY CAMPAIGH ;

At

4.2 PURGHASING OF TICKETS FOR MINORS

Figure 11: [s it legal in your stale or province for adults to purctiase lottery tickets for minors?

Fi 11
55 - igure

21

20

15 1

10 1

Number of Lotteries

YES NO No Answer

21743 = 48%

Example: Louisiana Lottery

How ¢ld do you hazve 1o be to play?
According to siete law, Lottery ticket purchasers must be et feast 21 years of age. Individuals who sell tickets are required to obtain proof of age through & valid current drivers'
fHcense, a slate isswed T3 card, a passport, wr military or federal ID contalning both & photo and date of hirth.

Azny person who koowingly selis to a minor can be fined betwaan $100 and $500 for the first offense and $200 to $1,000 for each subsequent offense. Underage purchasers can alsa be
fined not mora than $190,

Example: Colorado Lottery

¥ Lan miners purchase Letlery Helels andlor claim prizes?

Tickets can be purshased as gits for people under 18 years-oid, but not by minors themeelves, Aryone
under the age of 18 rast have received the ticket as & gift o olaim the prize.

Examplie: lowa Lottery

How old doss a person have o e R purchs
A player must ba 21 years of age or oitiar 10 purchase oy fickeds in lowa. Nis

il for ¥hose under 21 to play lotiery games ard eladin prizes, however a
parert or guardian rmust algo sign the ticket for any tlaimard who is 2 minor.

HESPL 2013 Hesporsitle Samhling Survey i6



5 TRAINING £

5 TRAINING

About half of lotteries provide no training for lottery staff members, refailers and/or sales clerks about regponsible
gambling Issues. When asked later in the survey what resources or information they would be most Interestad in,
a significant number of respondents ‘ndicated resources and information on training programs would be helpful.

5,1 LOTTERY STAFF

Figure 12: Do you provide any responsible gambling training for lottery staff mambers?

Figure 12

Number of Lotteries

YES NO

21/43 = 48%

BAEPY, 203 Responsible GamiMing Suiey 17



9.2 RETAILERS AND SALES CLERKS

5 TRAINING 55}

Figure 13: Do you provids any responsible gambling raining for retallers and sales Cclerks?

Figure 13

Number of Lotteries

YES

21/43 = 48%

VIRGINIA LOTTERY

el Viginics Pobfo Soleokt

HASFL 2693 Respaasthle Ba miHing Swrvey

Retailer Training

NO

-: Th@ Hinois Lottery’s
- Commitment to
~ Responsible Gaming
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6 FUNDING 753

o

i

3
e

6.1 LOTTERY-PROVIDED FUNDING

Lotteries from 31 jurisdictions provide funding for problem gambling services. Of those 31 lotteries,
40 are not recuired by steiute 10 orovide any level of funding, and 11 other jotteries provide a higher
iavel of funding than required.

Figure 14: Doos the fottery provide funding for problem gambiing services?

Figuie 14
35

Number of Lotteries

YES NO

31/43 =72%

HASPL 2013 hesponcible Gambling Surdsy i9



6 FUNDING 43

Table 4: if yes, how much?

Arizona $800,00

Arkensas $200,000 $200,000 '

British Columbia $6.5 miliion . None
M $125,000 None
m $2-62.5 million $1.9 million ﬂ%
Georgia $200,000 $200,000

lllinois $14,000 None
Kansas $80,000 $80,000

$500,000

Appropriated by legislature annual;

Louisiana

$1.8 milion y
Michigan $1 million M
R (i —

Nebraska 1% procesds + $500,000 1% proceeds + $500,000
New Mexico $145,000 None
North Carolina $1 million $1 milion

$200,000

$500,000

North Dakota $200,000

$915,000

Oklahoma $500,000 |
Oregon {at least 1% procesds ahnhally at least 1% of'pr‘oceeds annually '

$30.6 million Nona

$162,000 $100,000

$214,000

None .

0013 of net receipts

Rhode Island

minimum of $400,000, maximum of $2M

$396,000

RAGD: 2513 Responsitle Ganibling Survey 20

Wisconsin $800,000



[ RESOURCES/FUTURE LEARNING *f'-_‘.;;»

When asked whai 18S0UICES and programs would you lite o learn more about 10 develop them within your
jottery, the following answers were received:

» As much as possidie.
e The answer To your guestion depends on what Is available.

e |nterested in leaming what other lottery jurisdictions of similar size and scope are doing in support of
responsibie gaming beyond direct or incirect financial support of external responsible gaming programming.
Specifically, we are interested in identifying industry best practices for planning. executing and monitoring an

n-nouse responsible gaming education program targeting internal and external stakeholders.

s We would nesd more details on hosa resources and programs and as to what it entails before committing
1o anything. ,

e L ocal programs 1o supplement the ioll-free hotline and funding sources.
» Siatistics about problem gambling — totals by stete, associated with lotiery of casinos, or cnline.

o Best praciices for cali centers; cost-effective ways 10 message responsible gampling; in addition to the materials
availabis on the NASPL. website, is it possibie to post the results from recent gambling prevalence studies?

o Would be interested in racelving information from the NASPL Responsible Gaming Commitiee on an ongoing
basis to stay abreast of the latest industry resources, tools and trends 1o share wiih players to encourags them
to play responsibiy.

o |nierested in hearing more about other loiteries’ ivolvernent wiih locel problem gambling councils, as well as
details of lotiery employess who may be involved with the issus of problem gambiing in their own states; Le.
titles, duiies, etc.

& Not sure, what does NASPL racomimend?

e Responsitle gambling training for staff and retallers.

s The tough issue for us has always been sFective ways 1O train ratailers and sales clerks.

s What works with retailers? is there a good retailer training module avallable? What can retailers really do?

o We're always interested in ways to send the responsible gaming mMessage — and are happy fo see whatever
information is available.

e Responsible gaming best practices within the fottery industry, new RG intiatives, and self-exciusion.
e Reccive a copy of the results of this survey.

e We would like to be kept informed of any responsible gaming iniatives that provide lottery with opportunities
to show support in Its own way, and/or information that we could pass along to our Problem Gambiers Help

Network for implementation by their organization in support of, or in addition to, their existing efforts.

o Ploase make available any recommendations of programs; we are always open 1o ideas — and awareness is
key.

s Profiling respensible gaming programs; stakeholder engagement strategies.
» Employes and retailer fraining programs and materials.

« Traditional lottery retailer training and awareness.
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When asked are there any other responsible gambling activities your {oftery is engaging in that you would fike
te share, the following answers were received:

o

e

@

@

We are a platinum member of the Nationai Councll of Problem Gambiing.

The organization includes the following tagline in public relations and marketing efforts: “Play Responsibly, It%s
Ali About Fun!™ '

The organization promotes in public relations and marketing efforts that individuals must be 18 years of age or
oider to play.

The problam gambling helpline and play responsibly message appears on our TV spots, POS collateral, tickets
and in all news releases. The Lottery partners with the state's Cffice of Bshavioral Health in observing Nationa}
Problem Gambling Awarensss Weak with PSAs, news releases, eic. In addition, we print Responsible Flay/
Problem Gambling place cards and stock our retaiier play centers with these cards that features the toll-free
helpline, tips and-warning signs,

The Lottery was the impetus behind the creation of our state’s responsible gambling organization, which is a
multi-agency initiative promoting responsible gambling.

The Lottery supports Problem Gambling Week, the first wesk in March, by sponscring a symposium, including
a message regarding Problem Gambling Week on our telephene on-hold recording, and adding more vistbility
Ch our website,

We are in the process of producing new “Play Responsibly” public senvice announcements for TV and radio,
\We are updating our Play Responsibly brochure for play stations. We are developing an employee training
program. None of these are required by statute.

All our advertising, marketing and point-of-sale sfforts incorperate Responsible Play messaging to better
educate the public and bring awareness to the issue of problem gambling. Responsible Play messages,
including the 1-800-GAMBLER number, are printed on tickets and play slips; can be found on Lottery
terminals; in the social media space; and signage throughout our retaller network. We have also produced
radio and television public service amnouncements at no-cost., Additionally, we actively participats in the
National Problam Gambling Awareness Week where we work clossly with stakeholder groups to publicize
campaign messaging via Lottery communication channels.

We display the Gambling Hotling message and phone number on all of aur marketing materials, including point
of sale, electronic, mass media adveriising and promotional items,

The Lottery includes an informative section in the Speaker's Bureay program about responsible play, the work
of the Council, and law in this state as it pertains to underage gambling.

In an effort to bolster the Lottery’s recent 2012 Holiday Responsible Gaming campalgn, we worked with
superintendents, teachers and Boards of Education to reinforce the message over the holidays that lottery
tickets are not suitable gifts for children.

The Lottery participates in a Responsible Gaming Advisory Group. During gambling awareness wesk in March,
We run a television spot on probiem gambling. For the last two years, we have dedicated five percent of our air
time to our problem gambling television ad.

Ws have obtained Leval 2 WILA certification and will be submitting Level 3 app in May,

We are a founding member of the stale alliance on problem gambling. We are also a member of the Midwest
Consortium on Problem Gambling. We have achieved Level 1 WLA and are actively pursuing Levels 2 and 3.

- Atew years ago the Lottery launched an online media campaign. The primary cbjective was to create awarensss

of the LLottery’s support and partnership with the Problem Gambiing Coalition and National Problem Gambling
Awareness Waek (NPGAW) in March. Our campaign is extremely cost effactive and attracted more than two
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million impressions each year. The campaign consists of placement of web banners on local meadia sites In
metro areas as well a8 rural newspaper websites across the staie.

e In 2012, we launched ihe firsi-ever &R Employee Certification program for all empioyees, which is a condition
of employment. .

e We put our Play Responsibly messaging on outdoor digital boards sach March and we put Play Rasponsibly
messaging in digital rotation when jackpots build to over $100 miliion.

e Recently, ine |_ctiery completed a aearch engine marketing campaign. As a result, the number of hits o the
problem gambling page increased by 600 percent. An extensive “pay per click” ad campaign was conducted
with sites including Eacebook, Pandora, Google and others.

@ |n addition to the percent of L ottery proceeds dedicated to treatment and prevention, the Lotiery allocates

funds from its administrative budget to educate retailers, players and the public about this issue. Efforts

inciude television, radio and print spots, as wall as informational brochures and signage at all retall locations. In
the current business year, $1.2 million is dedicated to these efforis.

 We have received Level 2 WLA certification. We are planning to apply for Level 3 certification.

s The Lottery, with the assigtance of the Coungcil on Problem Gambling, has the only statewide media program
(radio) for problem gambling awarensss.

¢ Wa've operated an 800 helpline for about 15 years and printed the hotline number on &l |ottery tickets.

s The Lottery prints @ helpline phone number and website on 4l Lottery ticket stock. We also run & rasponsible

gambling message on our LM system. We participate in NCPG Holiday campaign and NPGAW in March. We

are a founding member of cur state responsibie gambiing aliiance, and will be launching a lottery voluntary
exciusion program in the next several months.

MASEL 2013 Responsitle Ganmiing Swrvey 23



APLE: 2013 LE GAM

SECTION A - CONTAET INFORMATION |
State/Province: Déte;
_Mﬁﬁﬂ_ -_—

Neme of individual completing ths survey:
\@M

Ara you the principal point of contact ; N your organization for responsibie gambling initiatives? M Yes L INo

If not, who is? _
Title;
EM\

Department/Division/Bureay of Government: .
_ -—______“—Hi_q__n

Address: _
HHR

Chty: State/Province: . Zip: ]
— —_ —_—_
Phone: Fax:

Email; . Wabsite: .
—_—— —_

1. Do you have a formal mission staternent or strategic plan that incorporates responsible/oroblem [ Yos [No
gambling concepts?

2. Do you have staff designated to provide responsible/problem gambiing support and/or programming? [ IYes [INo

3. Does your state or province have statutory mandates regarding resoonsibla gambiing? [Yes i_INo
4. Ifyes, are these jssues handled in-house or contracted te an outside Organization? __. -
M%—tﬁ“_“_‘mﬁ
5. Does your stats or province have an advertising policy that promotes responsible gaming? [1ves [INo
6. Does your stale or province utiize a responsible/problam heipline number? (le. 1 -800-522-4700) [ TYes INo
7. If yes, what Is the number; _
8. Do you promote & helpline number on the back of your lottery ticket stock? [1Yes [INe
8. Does your lottery agency advertise or promote a responsible/problem gambling website on POS [ 1Yes T INo
and/or ticket stock?
10. If yes, what i the URL: .
11, Doyou include information about respong; ihia/croblam gambling on the lottery agency website? [1Yes {_INo
HASEL Dg1a fespansinls Ganabiling Survey 24
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15.

g SAMPLE: 2013 RESPONSIBLE GANRLING SURVEY £

Does your state/province have & Lottery in Motion (LiMy, electronic point of sale system, oF limited UlYes [CINo
capability scroling VOU? .
13, I yesg, doyou promote a phelpline nurmber on this system? [Clves [INo
14, If yes, doyou promote a responsible/prouem gambling message an this system? [CYes CiNo
Did you receive informaition about the Mchil Universtty/NCPG Holiday campaign to discourage [1Yes [ INo

parents from huying iotiery tickets as gifis for children®?
16, If yes, did you participate? Cves [dNe
17, i you did not participate, what factors led o this decision?
/_____’_,_‘___—-—————’—“

TlYes L1No

18, Isit legal in your state/province for adults to purchase lottety tickets for minors?
19, Do you provide any responsible gambling tr'aining for lottery staff members? [Yes [INo
20. Do you provide any rasponsibie gambiing training for retailers and sales clerks? 1Yes CINe
21, Does the.lo’rtery provide funding for problem gambiing sarvices? [OYes [INo
22, ifyes, how much?
o5, How much of this amount is mandated by law"?
o4, What resources and programs would you like to learn MOTe about in ordar to develop them within your lottery?

25

///_

. Ara thers any other responsible gambiing activities your lottary i engaging in that you would like to share:
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December 15, 2010

Mr. Martin Stauffer ' Mr. Kenneth Saccente
127 Orchard Road 524 Ridgeview Road
West Hartford, CT oei17 Orange, CT 06477
Dear Marty and Ken.

After our Board meeting last week, and in response to your questions, | spoke
with Dr. Jeffrey Derovensky regarding the impact of Keno on minors and problem
gamblers. Dr. Derevensky is a well-known, well-respected, highly credentialed
and widely published expert in the field of youth gambling. He Is co-Director of
the International Centre for Youth Gambling Problems and High-Risk Behaviors,

as well as Professor of Applied/Child psychology and Professor of Psychialry. at

McGill University in Montreal, {Janada.

The {following synopsizes my-conversation with him:

in Dr. Derevensky's opinion, minors aremn't typically interested in the game of
Keno, much as they aren't typically interested in other matrix-style games. He is
not aware of any research indicating that adolescent children are attracted to, of

develop problems as a result of playing Keno. Further, he has not treate

d nor

heen exposed to an adolescent Keno problem gambier. _Ado[escent children who
present for treatment as problem gamblers do not indicate Keno as their game of
choice. According to Dr. Derevensky, these children are much more sensitive 1o

video lottery terminals (VLTs) of scratch games.. interestingly, o0, €ve

1 when

Keno is displayed as one of the game options on the VLT, he said that young

people do not select Keno. They will instead, choose plackjack and/or pokar.

When asked whether the selling Iocaﬁor; {such as restaurants, diners, cafes) -
might encourage minors to play Kenc, Dr. Derevensky opined that it would not.
When asked whether the graphics on the monitors wouild attract minors o play

Keno, Dr, Derevensky again opined that they wouid not.

.................................................................
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The only caveat to our discussion came when we talked about possibie Keno
prizes.  Dr. Derevensky stated that . large cash prizes would not attract
adolescents to play Keno, in much the same way that large cash prizes don't
attract adolescents o ptay Powerball or Mega Millions. Cartain non-cash prizes
may attract minors, but the Lottery has no infention of designing a Keno game

Dr, Derevensky reiterated the concermns that the Loftery has aiready recognized

with regard to Kerio and the problem gambler, such as the speed and frequency _

of play, Game design and retaii instructions must cerainly accommodate those
issles,

The Lottery's support “for needs-based funding for problem  gambiing in
Connecticut would inciude funding for inpatient treatment programs. We believe
it is important to SUPpOr” prevention and treatment for problem gambiers,
including funding for families and youth who can also be negatively affacted by
problem gambling. . <

! hope this addresses the specific questions raised fegarding Keno and vouth
- gambling risks. '

Sif@rely,

Dl obbnn

Barbara Porto _
Vice President Operations & Administration

Copies:
John Paul, Ghairman

Gale Mattison, Vice Chairman

Robert Morgan
Staven Bafundo
Margarat Morion
Pat Racz

Wendy Kingshury
Patrick Birney
Carolyn C. Long
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