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To:  Senator Fonfara, Co- Chair
Representative Widlitz, Co-Chair
Senator Frantz, Ranking Member
Representative Williams, Ranking Member
& other distinguished members of the Finance, Revenue and Bonding Committee

From: Anne M. Noble, President and CEQ, Connecticut Lottery Corporation
860-713-28186, anne.noble@ctlottery.org

Re:  SB469: AAC Television Coverage of State Government Deliberations and Distribution of
Proceeds from New Lottery Games

Date: March 17, 2014

Good day, Chairpersons Fonfara and Widlitz, Ranking Members Frantz and Williams, and other
members of the Finance, Revenue and Bonding Committee. My name is Anne Noble, and | am
the President and CEO of the CT Lottery Corporation. | appreciate the opportunity to speak to
you today regarding §2 of SB 469: AAC Television Coverage of State Government Deliberations |

and Distribution of Proceeds from New Lottery Games.

To date, the CT Lottery has contributed over $8 billion to the General Fund and the good causes
 this state supporfs to help its citizens grow and prosper. We have remained steadfast to our
statutory charge and have had record returns in each of the past five fiscal years. In FY 13
alone, the Lottery contributed over $312 million to the Genefal Fund. We have accomplished

this with the highest standards of integrity and for the public good.

As you know, at the end of the last legislative session, HB 6704 passed, which authorizes the
Lottery to offer Keno pursuant to signed agreements between OPM and the Mashantucket
Pequot and Mohegan Tribes. Around this same fime, HB 6706 also passed, and fhis bili
requireé the Lottery to increase its contributions to DHMAS's Chronic Gambler’s Rehabilitation

Fund by raise by $400,000, for a total contribution of $2.3 million each year.



Section 2 of SB 469 would earmark fifty percent of “gross operating revénue" from Keno to
municipalities based on a per capita basis and earmark the remaining fifty percent to distressed
municipalities, after prize-expense and the amount paid to the tribes pursuant to a signed tribal
agreement. This concept of earmarking revenue for municipalities is similar to how
Massachusetts distributes its Ibttery revenue. The CT Lottery takes no position on how the
Keno revenue should be spent. We continue to believe that use of Lottery transfers is a palicy
decision for the |egis|atufe. However, we do have a concern about the reference to “gross
operdting revenue.” There are costs to the CT Lottery in connection with operating any lottery
game, including Keno. Transfers for the Keno game should be consistent with CGS §12-812(c),

which accounts for payment of operating expense prior to any transfer.

As with all potentlal new games, the Corporation has assessed the impact of sellmg Keno. The
sale of Keno will substantially increase Lottery revenue, and General Fund returns, especially
over time. The sale of Keno will also keep our retailers on par with our border states of
Massachusetts, Rhode Island and New York in an increasingly competitive and evolving
' Northeastern gaming market. Most of our retailers are small, local businesses. Last year, our
retailers collectively earned nearly $63 million in commissions. Keno would be another viable

source of income for them.

To date, the lottery has spent approximately $52,199 on preparing to launch Keno. Our
preparation has included project planning, game design, rule development, responsibie
gambling measures, and working with the retailer community and the DCP. However, thle
Lottery has not received the tribal agreements, a statutory prerequisite to selling the game, and

Keno is not yet in the marketplace.

The Lottery is successful because it offers games that also meet the demands of our players and
respond to market forces, all while simultaneousty holding responsible gambling practices and
operational integrity paramount. Please see attachments A and B for information on CT’s

responsible gamb!ing efforts and youth lack of interest in Keno.

Thank you for your time, and | would be happy to answer an\) questions you have.
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1 INTROBUGTION %

1 INTRODUCTION

In January 2013, the NASPL Responsible Gambling Committes surveyed NASPL membership about fssues telated to
responsible gambling programming. Survey responses wers received from 43 out of 52 member organizations, which is
an 83 percent retum rate. This is & report of the survey’s findings.

The survey was emalled 1o all NASPL. member states/lotteries, and participation was voluntary, The NASPL Responsibls
Gambling Survey was designed to assess & varfety of topics that Included mission statements, staffing, advertising/
promotion, training, funding and other activitiss on this important issue.

Your quastions, thoughts and comments are invited, For more information about the NASPL Responsibie Gambling
Survey, contact;

Jennifer Wetherell, Responsible Gambling Program Coordinator
Maryland Lotiery and Gaming Control Agency

Email: JenniferWeihersli@maryland.gov

Phone: 410-230-87398

NASPL 2013 Responsiile Gambling Survey 4




2 AGENCY 7%

2 AGENGY
2.1 MISSION STATERMENT

The migjority of states/lotteries (79 porcent) have a formal mission statement or stralegic plan that indorporales respongible
gambling concépts. This stalement also is contained in lottery acts, gaming procedures and agvertising standards.

Figure 1: Do you have a formal missfon staterment or strategic plan
that incorporates responsible/problern gambling concepls?
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W 2 AGENCY 3

H 92 STARE

- Moars than half {60 percent) of survey respondents have staff designated to provide

R responsible/problem gambling support and/or programming. Additional information
provided by.some respendents points to marketing, communications and public relations

Jos staff, white others indicate contracting these roles to vendors and helpline operations.

Figure 2: Do you have staff designaled to provide
responsible/problem gambling stpport and/or programming?

Figure 2
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26743 = 60%
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2 AGERCY HB
2.9 STATUTORY MANDATES |
Wore then half (58 percent} of survey respondents have statutory mandates regarding responsibie gambling. Additional

information provided by respendents points to specific statutory requirements for funding and advertising about the issue.

Figure 3: Does your state or province have statutory mandales regarding responsible gamhiing?

25 Figure 3
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Of the states/lotteries whero there are stafutory requiremnents, there is a fairly even distribution of tasks being done in-
house vs. baing confracted out. In many states/lotleries, the requirement of funding is given to departmients of heglth, ‘
problem gambiing colingils, or other agencies/associations that focus on prevention and freatment of problem gambling.

Figure 4: If yes, are these issues handled in-house or contracted fo an outside organization?

Figure 4 18
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3 ADVERTISIRG/PROMOTION *%I%
3 ADVERTISING/PROMOTION
3.1 ADVERTISING POLIGIES

The majority of states/iotieries {72 percent) have an advertising policy that promotes responsitle gambling, Additionatly,
several sfatesfiotteries that do net have a format advartising policy state that they have voluntarly adopied stendards
angt include information wherever practical, '

Figure 5: Doss your stale or provines have an advertising policy ihat promotea :espons:b = gaming?
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3 ADVERTISING/PROMOTION 53

2.2 HELPLINE NUMBER

All but one survey respondent utiiizes a responsibie/problem garabling helpling
number. Howaver, thére is no standard helpline nuitiber used. Thirly-three (33}
different helpline nuinbers were veported, and in some statesfiotterias, mare

fhan one (1) number is used.

Figure 6: Doas your stafe or province utifize a responsible/problem gambling helpline numbar?

Figure 6
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Eigare 7: if yas, what is the number?

Figure 7
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Note: On’?iy answes with more ihan ong responsa are represenied iere.
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3 ADVERTISIHG/PROMOTION

3.3 HELPLINE NDMBER/LOTTERY TICKET STOCIK

The mizjority of states/lotieries (81 percent) promcte a helpline number on the back of the lottery ficket stock.

Figure & Do you promote a helpline number on the back of your lottery ticket sfock?
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3 ADVERTISIHG/PROTAUTION o

2.4 WEBSITE PROMOTION

Ffaure 9: Does your loflery agency adveriise of promate d responsible/problem gambling website on POS andlfor ticket stack?

Figeie 9
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Table 1: ff yes, Wwhat is the URL?

Arizona www.problemgambling.az.gov i
Aslantic Canada \W.corp.alc.ca!playr%pohsibly.aspx L
British Columbia - Wikw.gamesense.ca i‘
Kansas www ksgamblinghelp.com i
Maine _ wﬁw.maine!ot’tery.comfplayers_infd)’p!a?_responsibiy.htmim i
Maryland wawdgamiblinghelp.org - \
Missoui _ e MOLottery.com; v, B88BETSOFF.org 1
Montana wyew.montanalottery.com/piayresponsibly 1
Mﬁmnpshire o wvaw.nhlottery.com/playresponsibly.aspx ';
MNew Maxico vaww.nmlotiery.com/play-ii-safe.aspx i
Ohic ' www.ohiobitery.oom/resourcesfplay-responsib!y.aspx | \E
QOldshoma ‘ 7' N www.Ioltery.ok.govlpiay_res’ponsibly.asp il
Oregon v, 187 Trvylimit.org

Rhode lstand ' N www.ritot.comlprob!ern.asp “““““

Eguth Caralina B Mhyresponsiblysc.com N - [1
Vermont ‘ wwawvliotiery.comAvepn ‘
Washington VAW, EVBIQrEancpg.org; wivw.dshs.wa.gov

Wisconsin T v ai-problemgamblers.org

i
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3 ADVERTISIG/PROMOTION £
3.5 LOTTERY AGENCY WEBSITE
Nearly all lotieries (98 parcent) have information about responsible/problern ganbling readdily availabls on the agoncy wehsite,
Figure 10: Do you Include information about responsible/oroblem gambling on the Iottery agency website?
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3 ADVERTISING/PROTAOTION 72

2 6 ELECTRONIC POINT-0F-SALE SYSTEM/LIN/YDU

Of the survey respondents {84 percent) who have an-electronic point of sale system, L ottery in Motion or VDU systein,
hore than half promote a helpling nuriber and/or a responsible gambling message.

Table 2: Elecironic Point of Sale System/LIM/VDU

Does yaur state/province have a Lottery In Motion (L], electronic point of sale
system, or imited capability scrolling VEU?

If yes, doyou promote a helpline number on this systent? 28 8
{fyes, do you promote a responsmle/problem gambling message on ihss system’? 25 1y
o 36/43 = 84"’

HASPL 2013 Respousilie Ganbling Survey 13




A WCGILL/NCPG HOLIDAY GAMPAIGH 72

4 MCEILL/NCPG HOLIDAY CAMPAIGN

Each year, he International Cenire for Youth Gambling Problems and High Risk Behaviors at McGill University along with
the Nationa! Counail on Problem Gambling faunch a holiday campaign. The campaign encourages parents arid foved
ones not to give lottery products as holiday gifis to minors.

4.1 AWARENESS OF CAMPAIGHN
The survey found that nearly all lotteries received information regarding the holiday campaign along with 2 request to join
in suppaort. Of the: strvey responderds who recaived information (91 percent), more than half opted to joir in the campaigh.

Table 3: Awarengss of Campaign

Did you recelve information about the McGill University/NGPG Hotiday Campaign A9 4 ;
1o discourage parents from buying lottery tickets as gifis for children?
If yes, did you participate? o 26 15 4

- 8943 =91%

HASPL 2073 Responsille Gambiing Suivey 4




4 MCGILL/NCPG HOLIDAY CAMPAIGN £33

When asked what factors led 1o a lottery's decision not to participate, the foitowing answers were received:

» Our messaging focuses on the minimum age to purchase tickets; however, our state law expressly allows the
gifting of tickets to minors. While we do not promote this behavior i our messaging, we felt it was confusing
to the public to proactively discourage what our state leglslature has deemed legally acceptable.

e Our lotiery has its own holiday awarenass program,

« We did participate, but not with the message provided by McGill, as it is an overly harsh message that has
not been recaived well in our state in the past.

e Alihough we did not have an issue with participating In this campaign and were in complete support of the
message, it was quile difficult to determine how to incorporate this message into our existing holiday lottery
ticket “gift-giving” ad carmpeign as it sesmed a blt contradictory to our concept of using tickets as stocking
stuffers and as gifts for others who were hard to buy for during the holidays.

« We do our own campaign during the holidays to discourage ticket purchases for minors,

« We did not participate specifically with their program but did include responsible gaming and undsrage
gift-giving messages throughout the season,

o We reselved the information too late as our holiday advertising campaign was already through the creative/
production process.

¢ Administration decision not to participaie.
¢ Not a percelved issue in our matket,

" e We adapted the Information provided In the McGili UhiversitnyCPG holiday campaign to reflect current state
policy, which permits the lawful receipt of lottery tickets by an individual under the age of 18 from a purchaser
over the age of 18. We encouraged lottery players to “Please Give Responsibly”.

HASPL 2013 Respansible Gambling Survey 15




4 I6EGILLINEPS KOLIDAY CARPRIGH 732

4.2 PUBCHASING OF TICKETS FOR MINORS
Figesee 112 Is it legal in your state or prow'hce for adlts to purchase lottery tickets for niinors?

Flgure 71
25 .

21 21

Number of Lotterles

YES . NO No Answer

21/43 = 48%

Example: Louisiana Lotlery

How ofd do you Have to ba Lo pisy?
According to state favs, Lottary ticket purchasers most ba ot least 21 years of aga, Individuals who sell tickets are raquired te oblain prog! of age through 3 valid currerd: drivers’
Ifcense, a state Issusd U cantf, 3 passport, or rmbitany of federaf EG containing both a phato and date of birth,

Any perzon whe keowingly selt= lo & minar can he fined betweson §100 and $500 for the first offense and 4205 to 41,000 for each subsequant offense. Uné!erage purchisers canelso b
fined not more than $1090.

Example: Colorado Lottery

¥ Can minors purchase Lotisry lickels andfor claim prizes?

“Fickets can be purchiased as giits for people undor 18 years-old, bul nal by micors themssives. Anyons
under the age of 18 must have received the Hoksl as a2 gifl (o claim the prize.

Exampfle: lowa Lotlery

How old doas a parson have Lo be lo pughase an tovs
Lottery tickei?
A playet mast be 21 years of age of older o purchase lotfory tickels I fowa. s

legal tor those under 21 (o play loltery games and claim prizes, owevera
parent o guardian must also sign tha tliciet for any claimani vho is a minor.

HASPL 2613 Responsiile Gaalbiiug Survey : B 1




5 TRAIING %‘3

5 TRAINING

About half of lotteries provide no training for lottery staff members, retailets and/or sales clerks about responsible
gambling issues. When asked later in the survey what resources or informnation they would ba most interested in,
a significant number of respondsnis indicated resources and information on training programs wotld be helpful.

5.1 LOTTERY STAFF

" Figure 12: Do you provide any responsible gambling fraining for Iottery staff mernbers?

Figure 12

Nurnber of Lotteries

YES "NO

21/43 =48%

HASTL 2013 Rospensibis Gambling Swvey
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5 TRAIRING *:«'?..w
5 9 RETAILERS AND SALES CLERKS

Figewe 13: Do you provide any respenisible gambling training for refefers and sales clerfks?

Figuia 13

Number of Lotteries

21/43 = 48%

he Hlinols Lottery's
Commitiment to

Responsible Gaming
- VIRGINIA LOTIERY.
Heiping Vigie bl Soosl i .

Retailer Training
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6 FURDAYG 75

6 FUNDING
8.1 LOTTERV-PROVIDED FUNDING

Lotteries from 31 jurisdictions provids funding for problem gambimg services. Of those 31 lotteries,
12 are not required by statute to provide anhy levet of funding, and 1 1 other botieries provicie a higher
level of funding than required.

Figure 14 Doss the lottery provide funding for problem gambiing services?

Figure 14
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Table 4: If yes, how much?

¢ FHHDING

RASPL 2073 Respansible Ganibling Swvey

Arizona $300,000 $300,000

Arkansas $200,000 $209f00?0

British Columbia $6.5 milion M 1 None

California $125,000 MNone o
Colorado $50,000-670000 None

Connecticut $2-$2.5 million $1.9 milion
7Georgia $200,000 "r $200,000

fllinals $14,000 Nore _ |
Kansas $80,000 $80,000

Kentucky $17,000 Nore

Louisiana $500,000 $500,000 |
. WMassachusetis $1.8 milﬁon Appropriated by legistature annualty |
Michigan $1 milfion $1 mitlion

Minnesota $2.2 million Virtually all

Missouti $105,120 None .

Nebraska 1% proceads + $500,000 1% procesads + $500,000

| New Jerssy $15,000 None

New Mexico $145,000 None L
Netth Carolina %1 million £1 miflion

North Dakota $200,000 200,000

Ohio $915,000 None

Cklahoma $500,000 $500,000 _

Oregon at least 1% proceéds aﬁnﬁaliy at least 1% Of'pi’t_DCE‘:EdS annually

Qusbec $30.6 milfion None

Rhode Island $162,000 $100,000

South DaT{t_};; $214,000 $214 000

Vermont “$200,000 Nong |
Virginia $30,000 None

Washington 0013 of net r(;,lﬁeipis } 0013 of nat réce@pts N
West Virginia _ $1 .S:mﬁiéon rininnum of $400,000, maxinim of $2M
Wisconsin $800,000 $306,000

:,._,-:_;}'
.:5. -

i
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7 RESOURCES/FUTURE LEARNING wh
7 RESOURCES/FUTURE LEARNING

When asied what resources and programs would you like to leava more ahout fo develop them within your
iottery, the folfowing answers were eceived: :
e As much as possible.
o The answer to your question depends on what is avélilable.

o Interested in learning what other lotiery lrigdictions of sirnilar size and scope are doing in support of
responsible GgaIming heyond direct of indirect financial support of extema@”responsibEe gaming programming.
Specifically, we are interested in identifying industry best practices for planning, executing and monitoring an
in-house responsible gaming education program targeting internal and extarnal stakeholders.

o We would need more details on those resources and programs and as 10 what it entalls before committing
o anything. '

e tocal programs 1o supplement the toll-free hotline and funding SOUrGCES.
o Statistics about problem gambiing — totals ny staté, sssociated with loftery or casinos, or ohfina.

e Best practices for call centars; cost-effective ways to message responsible gambling; in addition to the materials
" available on the NASPL website, Is it possible to post the results from recent gambling prevatence studies?

« Wouild be interested in receiving infarimation frorn the NASPL Responsible Gaming Comivittes on an ongoing

basis to stay abreast of the latest induslry resources, tools and trends fo share with players to encourage them
o play responsibly. .

e Interested in hearing more about other Iotteries’ involvernent with focal problem gambling councils, as well as
detaits of lottery employaes who may he involved with the issue of problem gambiing In their own states; L.e.
titles, duties, etc. '

» Not stre, what does NASPL recommend?

» Responsible gambiing training for staff-and retailers. _

» The tough fssug for us has always been effective ways to train retailers and safes clerks.

o What works with retailers? 1s there 2 good retailer training modute avaifable? What can retaiters really do?

e We're always interested in ways fo send the responsible gariting message — and are happy 10 seo whatever
information is available. :

¢ Responsible gaming best practices within the fottery industry, new RG initiatives, and self-exclusion.

« Receive a copy of the results of this survey.

+ We would like 1o be kept informed of any responsible gaming initiatives that provide lottery with opportunities
to show suppoit in its own way, and/or information that we couiid pass along to our Problem Gamblers Help
- Network for implementation fy their organization in support of, or in addition to, their existing efforts.

. » Please make avaitable any reconimendations OF programs; we are always open o ideas — and awareness is
key. ' : o

« Profiling responsible gaming programs; stakeholder sngagement strafegies.
» Employee and retaller {rainirig programs and materials.

« Traditional lottery retailer {raining and awareness.
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When asked are there any other responsible gambling activities your lottery is engaging in that you would like
fo share, the following answers were received: . : '

o We are a platinum member of the National Councll of Problem Gambling.

s The organization includes the following tagline In public relations and marketing efforis: “Play Responsibly, It's '
Al About Funi”

e The organizaﬂon promotes in public relations and marketing efforts that individuals must be 18 years of age or
older {0 play. '

« The problem gambling heipline and play responslbly message appears on our TV spots, POS collateral, tickets
and in ali news releasss. The Lottery partnars with the state's Office of Behavioral Health in ebsenving Nationzi
Problem Gambling Awareness Week with PSAs, news releases, etc. In additlon, we print Responstble Play/
Problem Gambling place cards and stock our retailer play centers with thesa cards that feature the toli-free
helpling, tips and warning signs. '

e The Lotiery was the impetus behind the creation of pur slate’s responsible gambling organization, which is a
multi-agency Inftiative promoting responsible gambiing. ‘

e The Lottery supports Problern Gambling Wesak, the first week in March, by sponsoring a symposium, including
a message regarding Problem Gambiing Week on our telephone on-hold recording, and adding more visibifity
on our website.

¢ We are in the process of producing new "Play Responsibly” public service announcements for TV and radio.
We are updating our Play Responsibly brochure for play stations, We are developing an employse training
program. None of these are required by statute. ‘

o All our advertising, marketing and point-of-sale efforts incorporate Responsible Play messaging to better
educate the public and bring awareness to the issue of problem gambling. Responsible Play messages,
including the 1-800-GAMBLER numbey, are printed on tickets and play slips; can be found on Lottery
terminals: in the social media space; and signage throughaut our retailer network. We have also produced
radio and television public service announcements at no-cost. Additionally, we actively participate in the
National Problermn Gambling Awareness Wask where we work closely with stakeholder groups to publicize
campaign messaging via Lottery communication channegls.

s We display the Gambling Hotline message and phons number on all of our marketing materials, including point
of sale, electronic, mass media advertising and promctional items.

[

The Lottery includes an informative section in the Speaker’s Bureau program about responsible play, the work
of the Council, and law in this state as it pertains to underage gambiing.

o In an efiort to bolster the Lottery’s recent 2012 Holiday Responsible Gaming oampaign, wo worked with
superintendents, teachers and Boards of Education to rainforoe the message over the holidays that lottery
tickets are not suitable gifis for chiidren.

e The Lottery participates in a Responsible Gaming Advisory Group. During gambling awareness week in March,
wa run a ielevision spot on problem gambling. For the fast two years, we have dedicated five percent of our alr
fime to our probiem gambling television ad. A '

e We have obtained Level 2 WLA certification and will be subrnitting Level 3 app in May.

» We are a founding member of the state afliance on problem gambling. We are also a member of the Midwest
Consortium on Problem Gambling. We have achieved Level 1 WLA and are actively pursuing Leveis 2 and 3.

A few years ago the Lottery launched an onfine media campaign. The primary objective was to create awarengss
of the Lottery's support and partnership with the Problem Gambling Coalition and National Problem Gambling
Awarensss Week (NPGAW} in March. Our campaign Is extrernely cost sffective and attracted more than two
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million impressions each year. The campalgn consists of placement of web banners on local media sties in
metro areas as well as rural newspaper websltes across the state.

s In 2012, we launched the first-ever SR Employee Certification program for all employees, which is a condition
of employment. ‘

e We put our Play Responsibly messaging on outdoor digital boards each March and we put Play Responsibly
messaging in digital rotation when jackpots build to over $100 miflion.

s Recently, the tottery completed a search engine marketing campaign. As a result, the number of hits 1o the
problem gambling page increased by 600 percent. An exiensive “pay per click” ad campaign was conducted
with sites Including Facebook, Pandora, Google and others,

e In addition to the percent of Lotlery proceeds dedicated to treatment and prevention, the Lottery allocates
tunds from Its administrative budget to educate retailers, players and the public about this Issue. Eiforts
include television, radic and print spots, as well as informational brochures and signage at all retait locations. In
the current business year, $1.2 milion is dedicated to these efforts.

s We have recelved Levet 2 WLA certification, We are planning to apply for Leval 3 certification.

» The Lottery, with the assistancs of the Council on Problem Gambiing, has the only statewide media program
{ractio) for problem gambling awareness. :

« We've operated an 800 helpline for about 15 years and printed the hotline number on all Lottery tickets.

= The Lottery prints a helpline phone number and website on all Lotiery ticket stock. We also run a responsible
gambling massage on our LIM systsm, We participate in NCP@G Holiday campaign and NPGAW in March. We
are a founding mermber of our state responsible gambling alliance, and will ba Runching a lotlery voluntary
exclusion program in the next several months. :
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& SAMPLE: 2013 RESPONSIBLE GAMBLING SURVEY
SEGTION A - CONTACT INFORMATION |

State/Province: _ Date:

Name of individual compleling the survey!_ .

Are you the principal point of contact in your organization for responsible gambting iniifefives? Uives o

If not, who is?

Title:

Department/Division/Bureau of Governmen:

Address:

City: _ , : State/Province: . Zip:
Phone: . Fax

Ernail: 7 I - Website:

SECTION B = ACTIVITIES
i. Do you have a formal missien statemnent or strategic plan that incorporates responsible/problem Tlves [INo
' garbling concgpts? ‘ '

2. Daoyou have staff designated to provide responsibla/problem gamibiing support andfor programmaing? Clves [lNo

3, Does your state or province have statutory mandates regarding responsibie gambling? [OYes [INo

4. 1f yes, are these issues handied in-house or contractad to an outside organization? .

or

Does your state or province have an éd\fenising pokcy that promotes responsible ganming? Oves Uino

6. Does your state or province utilize a responsible/problem helpline number? {.e. 1-800-522-4700) [ves [INo

7. lfyes, what is the number:

8. Do you promots 2 helpline number on the back of your lottery ticket stack? [(dYes [Ino
8. Does your lotiory agency adveriise or promote a responsible/problem gambling website on POS [lYes [No
and/or ticket stock?

10. i yes, what is the URL:

11. Do you include inforrmation abaut responsible/problem gambling on the lottery agency website? {1ves [No
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24,

25,
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»

Does your state/province have a Lottery In Motion (LIM}, efectronic point of sale system, or [imited [ClYes [INo
capabiiity scroling VOU?
13. 1 yes, do you promote a helpline number on this system? Cdves [ INo
14, Ifyes, do you promote a responsib!e/prbbfern garnbling message on this system? | Clves [No
Did you racelve Information aboult the MeGill University/NGPG Holiday campaign to discourage Clves [inNo
parents from buying lottery tickets as gifis for children?
16. If yes, did you pariicipate? Cves [INo
17. ¥ you did not participsie, what factors led to this decision?
Is it legal in your state/province for adults to purchase lotterg} tickets for minérs? [(GYes INo
Do you provide any responsitie gambiing t{'aining for tottery staff members? [Yes [iNo
Do you provide any responsible gambling training for retailers and saies (_:lerks? [JYes {1No
| Doas the lottery provide funding for problem gambling services? Yes [iNo
22, If yes, how much?
23, How rmuch of this amount is mandated by law? |
What resources and programs would you like to learn more about in order to develod them within your lottery? -
Are there any other rasponsible gambling ac;hfities yaur lottery is engaging in that you would like to share:
HASPL 2013 Responsihle Gambling Survey 26
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December 15, 2010

Mr. Martin Stauffer Mr. Kenneth Saccente.
127 Orchard Road 524 Ridgeview Road
West Hartford, CT 06117 Orange, CT 06477

Dear Marty and Ken:

After our Board meeting last week, and in response to your guestions, | spoke
with Dr. Jeffrey Derevensky regarding the impact of Keno on minors and problem
gamblers. Dr. Derevensky is a well-known, well-respected, highly credentialed
and widely published expert in the field of youth gambling. He is co-Dirsctor of
- the International Centre for Youth Gambling Problems and High-Risk Behaviors,
as well as Professor of Applied/Child Psychology and Professor of Psychiatry, at
MeGill University in Montreal, Canada.

The following synopsizes my-conversation with him:

In Dr. Derevensky's opinion, minors aren’t typically interested in the game of
Keno, much as they aren't typically interested in other matrix-style games. He s
not aware of any research indicating that adolescent children are attracted to, or
develop problems as a result of playing Keno. Further, he has not treated nor
been exposed to an adolescent Keno problem gambler, Adolescent children who
present for freatment as problem gamblers do not indicate Keno as their game of
choice. According fo Dr. Derevensky, these children are much more sensitive {o
video lottery terminals (VLTs) or scratch games. Interestingly, too, even when
Keno is displayed as one of the game options on the VLT, he said that young
people do not select Keno. They will, instead, choose blackjack andfor poker.

When asked whether the selling location (such as restaurants, diners, cafes) -
might encourage minors to play Keno, Dr. Derevensky opined that it would not.
When asked whether the graphics on the menitors would aftract minors to play
Keno, Dr. Derevensky again opined that they wouid not. '

......................................................................................................................................................................
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The only caveat to our discussion came when we tatked about possible Keno
orizes. Dr. Derevensky stated that large cash prizes would not attract
adolescents fo play Keno, in much the same way that large cash prizes don't
attract adolescents to play Powerball or Mega Millions. Certain non-cash prizes
may aitract minors, but the Lottery has no intention. of designing a Keno game

with such prizes.

Dr. Derevensky reiterated the concerns that the Lottery has already recognized
with regard to Keno and the problem gambler, such as the speed and frequency
of play. Game design and retail instructions must certainly accommodate those

jssues, :

~ The Lottery's support for needs-based funding for problem gambling in

Connecticut would include funding for inpatient treatment programs. We believe
it is important to support prevention and treatment for problem gamblers,
including funding for families and youth who can also be negatively affected by

problem gambling.

| hope this addresses the specific questions rajsed regarding Keno and youth
" gambling risks.

‘ Sif@;e!y,
LIy v Y.

Barbara Porto
Vice President Operations & Adrministration
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