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Proposed Bill Number 73, An Act Conceming the Solicitation of Credst Cards to College
Students and the Management of Student Credit Card Debl.

Thank you for the opporiunity to provide information regarding the proposcd legislation
regarding student and alumni credit card promotions. My name is Lisa Lewis and ['m employed

by the University of Connecticut as the Executive Director of the University of Comecticut
Alumni Association.

Student access to credit is a common issue for campuses. As the Commuttee considers
legislation to limit student access to credit cards, 1t is cssential to nole the significant difference
between the student population of young people who are leaming about credit and the alumni
population who are adults with financial skills. The proposed Scnate bill, as wrilten, docs not
differentiatc these two groups. .

The University of Connecticut Alumni Association has a long-term, board-approved parinership
with Bank of America to offer 2 UConn Alumni Association-branded credit card fo alummni of the
University of Connecticut. :

This program provides an opportunity for alumni to show their pride in their affiliation with
UConn cach time they use their credit card. It helps build the brand and visibility of the
University of Connecticut by having proud Husky alummi use their card around the world. The
partnership is also a source of funding to support the outreach efforts of the Alumm Association
so that it, in turn, can support the University. The program model used by the University
Connecticut Alumni Association is one of the more conservative modcls in the country, with

marketing limited to alumni.
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The Alumni Association does not provide student lists to Bank of America. It does not provide
access o on-campus marketing. The alumni of the University are adults who are able to judge

the atiractiveness of the card benefits and make sound financial decisions. Alumnui who do not

wish to Teceive offers from Bank of America can remove their names from the list.

If the legislation passes s currently written in the Senate bill, the Alwnni Association would no
longer be able to offer a branded credit card 1o alupmi. This would have detrimental effect on
the University’s ability to connect alumi, support students and strengthen UConn. The
University encourages the legislature to focus jts efforts on the student marketing issues outlined

in the Statement of Purpose so the Association can continue to provide this successtul program
to alummni. '



