AN EXAMPLE —=
OF ol
FAIRFIELD COUNTY CVB
RESULT-BASED CONSTITUENT MARKETING PROGRAMS

Fairfield County has a nucleus of family-friendly attractions that generate overnight visiiation from
the NY METRO ADI. The attached brochure combines museums, nature trails, special events,
children's performing arts venues and special offers. This region-wide markeling is essential to
be economical as well as comprehensive to stimulate response in this ecenemic climate. FCCVB
has invested in this markeling as its Winter/Spring cornerstone attraction.

For a $35 participation fee, paid by each of the 12 museums, the participants will receive the
visibility promised in the accompanying brochure and ad. {ad schedule below):

CTM brochure distribution 18,000 circ  $2,484 Westchester and CT corporate location brochure racks

Brody Printing 35,000 $3,845

NY Observer 1/26/09, 212109, 219 $1,380 200k circ x 3 inserls

Jewish Week 1/26/09, 2/2/09, 2/9 $2,331 80k circ x 3 inserts

NY Family Magazine  Feb, March, April $9,000 67k circ x 3 inserts

PARADE Magazine April $8,815 1.6M circ x 1 insert

CT Vacation Guide Feb — Dec $3,000 600k circ

Eblast Jan, Feb, $3,500 50k circ x 2 inseris
TOTAL INVESTMENT $34,355 2,740,100 impressions

The impressions will cost $.0125 apiece based on FCCVB's investment it this
Winter/Spring cornerstone produci. An individual museum could not even hope for the
return of its invesiment for one of these ads, nor would their message command as
much attention as the more powerful aggregated product. According to standard
marketing principles, (12-impressions are required for a person to react), if only 10% of
the audience is persuaded fo visit, i.e. 22,834 families, average admission charge of
$6.00, this could mean $342,512 in potential admission revenue alone generated by this

promotion.

If visits could be anticipated in an 85/15% ratio of day/overnight visits, total average day-
visit spending per family (2.5 people} is approx $85.00 that would yield $1.6-million in
spending to the region’s economy; total average overnight spending per family statewide
is approx $900 that could yield $3+-million in spending to the region's economy.

From: Jane Hollis [mailto: hollis@discoverymuseum.org]
Sent: Friday, January 30, 2009 1:43 PM

To: Cathy Sidor

Subject: RE: Free adspace opportunity-Bridgeport

Hi Cathy—
How discouraging this all is!!!

We could never afford the kind of promotional coverage the Kids Play and Summer by Land or Sea brochures
gave us.

Jane

Jane M, Hollis

Director of Communicaiions & Marketing
The Discovery Museum

4450 Park Avenue

Bridgeport, CT 06604

(203) 372-3521 x115

(203) 374-1929 FAX






NEWY0

915 BROADWAY, 9TH FLOOR, NEW YORK, NEW YORK 10010 212.755.2400 FAX 212.980.2087

To whom it may concern:

I manage The Fairfield County Convention & Visitor's Bureaus’
advertising account at The New York Observer newspaper, a niche
publication that is distributed primarily via paid subscriptions/home
delivery throughout the NYC metropolitan area. Its readership is
highly affluent and sophisticated; subscribers average house hold
income is $588,000 with average net worth of $4,867,000. The
editorial content is specific to Real Estate, Business, Society, and who
Is who In the Media today.

The Fairfield County CVB presents our readers from the NYC metro
area with reasons to visit Fairfield County, CT. Special events from
the regions cultural attractions, weekend getaways to its charming
inns and family entertainment opportunities. The county has much to
offer that appeals specifically to our readers because the county is a
short drive or mass transit ride from the NYC area and it’s an ideal day
or weekend getaway destination. The NY Observer’s ‘Getaways’
section, is an ideal environment to support Fairfield County’s search
for this audience. The content is complimentary and catalytic to the
consumers’ tourism decision-making process.

In conclusion, The New York Observer is a proud advocate of The
Fairfield County Convention & Visitors Bureau advertising tactic to
reach our readership because the adverting placed is such a good
match for the interests of the audience and context of our newspaper.
This letter has been drafted for the purpose of stating our support for
The Fairfield County Convention & Visitors Bureau’s ongoing marketing
to our subscribers, an ideal target audience for the Fairfield County
lifestyle product and I hope it has served it’s purpose.

Thank you for your time and consideration,

David“Benda _—
e T R e e L

The New York Observer =~
Senior Account Executive
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