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Thank you for the opportunity to address the committee. Consumers Union, the non-
profit publisher of Consumer Reports, works to give all consumers access to safe,
effective and affordable prescription drugs. We support Senate bill 1049, which would
ban pharmaceutical gifts to doctors as well as require disclosure of compensation
provided to doctors by these companies.

Many people have trouble getting the medications they need because they cost too much
or their health plan won't pay for them. Some people have trouble with specific
medications because they don't know about side effects or they don't get complete
information from an advertisement. We believe that an unbiased presentation of
information regarding all medications will lead to safer treatment as well as cost savings
in health care.

One way that Consumers Union works to improve consumer access to safe and
affordable prescription drugs is through our Best Buy Drugs project. Consumers who are
considering medication should know about any adverse side effects of the drugs before
taking them. The mission of the Consumer Reports Best Buy Drugs project helps
consumers navigate the often confusing and costly prescription drug marketplace with
unbiased information about drug effectiveness, safety and price.

Ultimately we support any measures that lead to a more transparent marketplace and give
more information to consumers about the drugs they are prescribed. Drug companies
spend billions of dollars marketing their newest, more expensive and least tested drugs
without offering cheaper alternatives. We believe that transparency of the compensation
physicians receive from drug companies provides important information to consumers.
We need to know the financial relationship physicians have with drug companies in order
to understand all of the elements that influence the prescribing process.

Addressing pharmaceutical costs and influence over prescribing practices is an essential
part of health care reform. Public dollars spent on new, heavily advertised drugs that may
offer little or no difference in effectiveness should he snent on cheaner drues alreadv on



the market. Comparative effectiveness, transparency in drug trrals, gifts to physicians,
and compensation to physicians are all a part of national health reform efforts to
encourage safe, effective and cheaper drugs.

We urge the Connecticut Public Health Committee to create legislation banning drug
company gifts to physicians and require disclosure of physician compensation over
$1000. An outright ban on gifts to doctors is an important general practice so that
consumers need not be concerned if their doctor has been influenced by a company.

At a time when the state budget is under enormous pressure from medical inflation and
an ailing economy, the legislature should propose curbs on drug industry influence on
physicians. Inappropriate drug industry influence undermines patient safety, and drives
up costs for Connecticut taxpayers. Just as state law requires disclosure of campaign
contributions and lobbying expenditures, a similar requirement should be enacted for
drug companies attempting to influence physician prescribing decisions. This simple
disclosure would be extremely cost-effective, and provide valuable information for
consumers, physicians, state health officials and other policymakers.

Vermont requires physicians in the state to report all gifts valued over $25. This resulted
in the reporting of over $2 million worth of gifts to doctors in this small state. While no
wrong doing is suggested, it does demonstrate the amount of money drug companies are
willing to depart on those that prescribe their product. This information should be shared
with Connecticut residents who should know about the financial relationship their doctors
have with drug companies. :

Marketing drugs through presents and gifts to physicians and other health providers poses
serious public policy problems. First, drug marketing emphasizes the latest and most
expensive drugs even though these drugs may not be the best in their category, according
to the medical evidence. When marketing -- rather than objective and unbiased
information -- shape prescribing patterns, the cost of prescription drugs for consumers,
government and health insurers will continue to rise far faster than the general rate of
inflation. Second, gifts to doctors also undermine the doctor-patient relationship by
creating the appearance of impropriety.

In 2003, drug companies spent more than $7 billion throughout the U.S. on marketing to
doctors, including gifts and payments (not including drug samples). This works out to
about $8,400 to $15,400 per doctor per year. Studies show that such marketing works:
interaction with drug company representatives were associated with changes in doctor’s
prescribing pattemns.

Patients are concerned about drug company gift-giving. One study found that as many as
70% of patients believe gifts to doctors significantly impact prescribing. The American
Medical Association editorialized that: “The price to be paid for extravagant gifts isn’t
measured by the size of a drug company’s marketing budget, but in the erosion of trust in
the medical profession.”



The states of California, the District of Columbia, Maine, Minnesota, Vermont, and West
Virginia have already enacted, and 11 other states have considered, laws requiring
pharmaceutical companies to disclose to a state agency the value of their marketing
efforts to doctors, including gifts, detailing and other activities. We strongly urge this
committee to support a ban on drug company gifts to doctors, and to require disclosure of
industry compensation to doctors,
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National Physicians Alliance

The Unbranded Doctor Campaign

THE _

There is a growing need for physicians to limit their marketing relationships with pharmaceutical
companies.

e According to the New England Journal of Medicine, 94% of physicians accept gifts,
payments, reimbursements or other financial incentives from the pharmaceutical industry.

e Numerous studies have demonstrated that such gifts and payments directly influence
medical decision-making.

o It has become difficult for physicians to find and distinguish legitimate, evidence-based
sources of medical information from biased, industry-influenced sources.

« The very distinction between marketing and education has been blurred.

We must reclaim medical practice and training environments from undue marketing
pressures. The National Physicians Alliance encourages ail doctors to join our Unbranded
Doctor Campaign -- a national network of physicians committed to reducing the influence
of pharmaceutical marketing on our profession.

For more information please contact Jean Silver-Isenstadt, MDD, PhD

Executive Director National Physicians Alliance p: 703-254-8972
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