


Industry Overview

There were 1,641 timeshare resorts in the United States in 2008, representing 180,200 units
for an average resort size of 110 unils. Of these: seven percent were studio units, twenty-four

percent were one-bedrooms, sixty-four percent were two-bedroom, and nine percent were
three bedroom or more. There were 6.5 million intervals owned and 4.7 million owners.

Ninety-nine percent of respondents were affiliated with Interval
International and/or Group RGCI exchange networks. Thirteen

percent of respondents have a self-administered program,
generally in addition to an affiliation with one of the two

major exchange companies.

Of those resorts selling intervals, 66 percent sell intervals as weeks,

56 percent sell intervals as points, and 27 percent sell biennials.

- Geographic Overview

Florida, California and South Carolina have the most
resorts representing 39% of ali U.S. timeshare resorts.
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Industry Size

Resorls

Units 180,158
Average Resori Size

intervals owned 6.5 million
Owner households 4.7 million
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Types of Resorts

The predominant resert category was a beach destination, reported by
24% of responding resorts. This was followed by country/takes resorts
(16%), ski and island resorts each at 9%, and golf resorts {8%).

Distribution by Resort Type

Bsach 21.6% 25.6% 45.7% 23.9%
Countryflakes < 108% . 226% ' 319% @ - 164%
Ski 5.5% 18.1% 23.1% 9.2%
istand v 116% . 106% - 16.8% 3.2%
Golf 15.1% 68.3% 82.4% 7.9%
Theme Park 1.8% 181% . 199% - 1.5%
Urban 4.5% 9.5% 13.8% 7.2%
RuraliCoastal - 15.6% i66% - 281% 51%
Gaming 6.5% 17.3% 20.1% 3.4%
Desert 2.5% 6.0% 7.5% 2.7%
Other - - - 7.5%
Indusiry Outlook

Industty Health

Year 2007 sales totaled $10.6 biliion, growing 6 percent
over 2006. There were nearly 551,500 timeshare
intervals sold for an average price of $19,216. This cost
is 4 percent higher than the price of an interval in 2006.
The average cost for weekly intervals was $21,762,
while for points-equivalents it was $17,689.

The average maintenance fee charged per interval was
$575, meaning that the industry generated an additional
$3.8 billion in revenues in maintenance fees. The average
was $421 for studios, $485 for one bedroom units,

and $650 for unils with two or more bedrooms.

Average occupancy was 80.1 percent in 2007.

This amountl includes nearly 70 percent who were
either owners or exchange guests and more than

10 percent who were renters and/or marketing guests.

Performance Meirics 2007

Sales volume $10.6 bilion
Number of timeshare intervals sold ~ ~ 551,457
Average sales price per interval $19,216
Points equivalent o . §17.689
Weeks $21,762
Oceupancy - 801%
Average maintenance fee per interval $575

Recent trends indicate strong recent industry growth. Sales have seen compounded annual
growth of 13 percent, since 2003, compounded annual growth rates for sales price and
average resort size grew in the same time period by six and seven percent, respectively.

Hespondents expect continued growth as they continue

to build new resorts. They expect to build around

5,000 new units in 2008, after having budt 8,000

rew units i 2007




Mekhodmngy

Emst & Young conducted a
survey of 1,041 recognized
timeshare resorts to provide
an overview of the state of the
timeshare industry in the U.S.
Responses were received from
028 resorts, representing a

38 percent response rate.



